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^THIS  MONTH'S  TOP  30  A500/A600] 

1,  ID 

(-1 

Cannon  Fodder  (Virgin) 

FG9S% 

2,1  3) 

Up 

Frontier:  Elite  2  (Cametek) 

FC90% 

3,15} 

Up 

Premier  Manager  2  (Cremiln  Graphics) 

80% 

4, 122) 

up 

Skidmarks  lAcid  Software) 

FC90% 

5,  mi 

Down 

The  Settlers  iKompartl 

FC94% 

G,  (2) 

Down 

Mortal  KomPat  (Virgin) 

74% 

7  i2ej 

Up 

Winter  Olympics  (US  Gold) 

70% 

8.(7) 

Down 

Championship  Manager  93  (Domark) 

82% 

9.  (S) 

Down 

Sensible  Soccer  92/93  (Renegade/MIndscape) 

80% 

10.  nil 

up 

Championship  Manager  itaiia  (intelek) 

85% 

11.  i-i 

New 

The  Blue  and  the  Grey  (impressions) 

52% 

12.  l-i 

New 

Liberation:  Captive  2  (Mindscape) 

80% 

11  (61 

Down 

Jurassic  Park  (Ocean) 

70% 

14,  (171 

up 

Simon  the  Sorcerer  (Adventure  Soft) 

M% 

15.  nO) 

Down 

Micro  Machines  (Codemasters) 

fC90% 

16.  (16) 

~ 

zool  (cremiin  Graphics) 

FC95% 

17,  (141 

Down 

Alien  Breed  2  (Team  17) 

80% 

ia  m 

Down 

Zool  2  (Gremlin  Craphicsl 

F095% 

19,  (131 

Down 

The  Chaos  Engine  (Renegade/MIndscape) 

F090% 

20.  (151 

Down 

Lemmings  2  (Psygnosisi 

FC94% 

21. (2fil 

Down 

premier  Manager  (Gremlin  Graphics) 

87% 

22,  (121 

Down 

Tornado  (Digital  integration) 

80% 

25,  (25) 

Up 

FI  (Domark) 

84% 

24.  (29) 

up 

Gunship  2000  (Microprose) 

87% 

25.  (301 

up 

European  Champions  (ocean) 

75% 

26.  (181 

Down 

Syndicate  (Electronic  Arts) 

fC9l% 

27,  (-) 

Re 

Nigel  Mansell  (Gremlin  Graphics) 

5S% 

28.  (2D 

Down 

Flashback  (US  Gold) 

fC95% 

29,  (27) 

Down 

Dune  2  (Virgin) 

FC90% 

30.  (24) 

Down 

Campaign  2:  Global  Conflict  (Empire) 

79% 

chart  compiled  by  Gallup 

CUT  PRICE  DAZE 

To  coincide  wHh  ilit-  re[e^<^  of 
hhfir  J  and  Robinson's  Retfuiinn  in  April, 
Daze  Marketing  are  slashing  priceii  of 
French  developer  Silmarils'  other  -\niiga 
adventures. 

Both  M^rr  76%)  and 

Transorctka  60%)  arc  now  avail¬ 

able  direct  froni  Daze  for  the  stnnkingK 
low  price  of  £4 .99  each. 

A1200  o\vjiers  can  expect  to  pav 
£5.99  for  the  .\GA  versions.  Tliis  special 
olTer  is  not  available  in  the  shops.  To 
cash  in  on  Daze’s  craz>  price  drop,  write, 
sending  details  of  the  game(s)  you  want, 
to  Daze  Marketing.  2  Canfield  Place, 
l,andon  X\V6  3BT.  Cheques  should  be 
made  payable  to  “Daze  Marketing." 
Phone  071-32S  2762  for  more  details. 


Da2e  MD  fiicHard  Hennertey  has  got  so 

little  space  in  his  office  that  he^c  knocking  out  old 
Silmarils  games  for  a  fiver. 


?  A1200  AND  CD“  GAMES  J 

1  Top  Ten  A1200  Games  | 

1. 

Ryder  Cup  Golf  (Ocean) 

Fon% 

F* 

StarTreki  25th  Anniversary  (interplay) 

50% 

3. 

Simon  the  Sorcerer  (Adventure  soft) 

84% 

4. 

Brutal  Sports  Football  (Millennium) 

77% 

J~ 

Jurassic  Park  (ocean) 

70% 

F" 

~ 

Alien  Breed  2  (Team  17) 

80% 

Civilization  (Kompart) 

FC95% 

s~ 

Pinball  Fantasies  (21  st  Century) 

80% 

9. 

The  Chaos  Engine  (Renegade/MIndscape) 

89% 

loT 

Trolls  (Microvalue  Flair) 

^% 

1  Top  Ten  CD”  Games  | 

1, 

Liberation:  captive  2  (Mindscape) 

FC91% 

2~ 

Labyrinth  of  Time  (Electronic  Arts) 

69% 

5. 

sensible  Soccer  92/93  (Renegade) 

FC93% 

4. 

Seek  and  Destroy  (Mindscape) 

83% 

%r 

Zool  (Gremlin  Graphics) 

FC93% 

6. 

Piratesi  Gold  (Mlcroprose) 

82% 

7~ 

Pinball  Fantasies  (2ist  Century) 

84% 

a” 

Whales  voyage  (Microvalue  Flair) 

81% 

9. 

Faldo's  Championship  coif  (Grandslam) 

82% 

m 

Fireforce  (ICE» 

56% 

V 

Chart  compiled  by  Gallup 
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(t  CHART  CHAT  ^ 

SENSIBLE  SOFTWARE'S  ASTOUNDING 
shoot-em-up  Cannon  Fodder  has  domi¬ 
nated  the  top-end  of  the  charts  since  its 
release  in  November,  and  It  has  held  the 
number  one  slot  for  three  months,  dip¬ 
ping  down  to  Number  Two  only  at 
Christmas  when  the  equally  wonderful 
Frontier:  Etite  2  took  the  top  slot. 

Acid  Software's  race  game  Skidmarks 
ts  also  making  an  increasingly  aggressive 
assault  on  the  Top  Ten  as  is  Kompart's 
cutesy  god-game  The  Settters. 

LESS  SURPRISINGLY,  FOOTY  games  continue  to  dominate  the 
Amiga  games  market  with  no  fewer  than  six  titles  in  the  Top 
SO  ASOO/AGOO  chart.  Things  can  only  get  better/worse  (depend¬ 
ing  on  your  point  of  view)  as  the  industry  goes  into  the 
11*a-side  overload  that  is  IVorid  Cup  '94.  More  details  about 
the  games  you're  going  to  be  playing  this  summer  can  be 
found  in  Coming  Attractions  on  page  4fi. 

ALSO  MAKING  A  strong  showing  in  the  A120G  chart  is  Star 
Trekt  2Sth  Anniversary,  a  game  which  appears  to  be  selling 
purely  on  the  strength  of  the  TV  programmes'  enduring 
appeal.  There  certainly  are  a  lot  better  graphic 
adventures  around  at  the  moment  that  you  could  spend  your 
money  on,  not  the  least  of  them  being  home-grown  wonder 
Sfmon  the  St>rcerer. 


TORNADO  UPDATE 


Digital  IntegratiM  ara  releasing  an  .\G.\ 
version  of  the  Tornado  flight  sim  (, A/56,  80% 
and  on  the  Coverdisk).  This  new  version  fea¬ 
tures  all  marvelloiLs  mission.^  and  stupendous 
shooh'  bits  of  the  original*  but  comes  in  a  glo¬ 
rious  256  colours. 

As  an  added  iucenthe  to  shell  out  your 
hard-earned*  Digital  are  promising  an 
Optrafion  Dfsrrt  Slorm  mission  disk,  available  in 
May.  Digital  are  on  0276  684959. 


tf  you  swooned  at  the  detailed  graphics  and 
seat  of  the  pants  flying  In  Tomaefo,  just  wait 
until  ycHi  see  the  AGA  version. 


In  ttie  numuer  one  spot  on  the  CD'' 
charts  -  Ifheratron;  Captive  2. 


AMIGA  GAMES  are 
selling  in  sufficient  quanti¬ 
ties  now  for  chart 
compilers  Gallup  to  issue  a 
specific  chart  and  it's  good 
to  see  titles  written  for  CD 
such  as  Labynnth  and 
Liberating:  Captive  2  top¬ 
ping  the  sales  poll  in  a 
market  otherwise  saturated 
with  ports  and  revamps. 
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